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We are now launching the next level of digital outdoor
advertising: 19 square meter high-resolution digital screens,
strategically placed in Stockholm’s busiest subway stations.

Each week, at least 1.1 million people travel through
Stockholm’s subway, and our stations cover 92% of these
travelers. That means people board and/or alight at one of
our 14 concept stations. MetroVision is available on 11 of our
14 concept stations.

The screens can be easily paired to create synchronized
campaigns across multiple surfaces — perfect for enhancing
brand experiences, launching new products, or creating wow
effects in moving images. The technical quality guarantees
crystal clear graphics and a premium feel.

Whether you want to build brand awareness, drive traffic to
a store, or launch a product, these screens offer an effective
and modern channel to reach a broad and urban target
audience — precisely at the right moment.
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https://vimeo.com/1113512099/3521b80247

